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SPEAKER, CONSULTANED
GEN X, IRONMAI&, PASSIONATE RDH

[ A&l | 2chiéer HageRiD) &
focused on sharing her 3@ear clinical
experiences and corporate expertise,
virtually or live, in diverse cultures that
span the globe.

Lisa coaches dental practice and
corporate teams in communication
strategies that increase productivity on
all levels.

Her unique experiencand stories as a
competitive athlete fuel her memorable
messages of how to become iIRONMA
Communicators and high performing
teams.

She had the honor of serving as
President in the National Speakers
Association Northwest Chapter.
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ABOUT ME Ak'

As a CSP (Certified Speaking Professional)
is one of threeRegistered Dental Hygienists
internationally recognized with this honor.
Fewer than 12% of global speakers attahis
desgnation. A virtual veteran of two
decades, Lisa recently became a Certified
Virtual Presenter (CVP).




Curiaus About Lisa?

Interview Questions

Questions to starbur conversation.

Question 1 You compled two IRONMAN@mMpetitions
What does itmean to be an iIRONMAN
Communicator?

Question 2 Howdo thelessons you learned in competitive
sports translate into business communication’

Question 3 How does Generational Friction influence der
practice/ corporatedynamics?

Question 4 What are the two challenges dental practices
face every day?



Potential Questions

Topic One:
What is the Solution to Generational Friction?

We are all immigrants
to each othé&' ds generati on

Question 1 Howcan generationalperception enhancteeam
and patientrelationships?

Question 2 What is the starting point to cultivate a
generationally savuwgam?

Question 3 You mentioned you are a Gen X. Whatlage
generational marker®r that cohor?




Potential Questions

TopicTwo:
Does Every Conversation Have a Consequence?

Miscommunicationcosts
companiesnoney.

Question 1 Why does a positive workplace experience
matter to your patients?

Question 2  Why is peopleentricity more important than
productcentricity in dentistryoday?

Question 3 How does gatientemployee experience impa
your company brand?




Potential Questions

Topic Three
IRONMAN Communication

UseiRONMAN training to
developteam communicationstrategies

Question 1 You use the acronylRONMAN. What does th:
stand for?

Question 2 What does it mean to be an IRONMAN
Communicator?

Question 3 What can teams applynmediatelythat will help
them coss thepatientfocused finish line?




Topic Four

Potential Questions

Emotional Safety

Creatingan emotionally safe
experience foyour team and patients

Question 1

Question 2

Question 3

What isdriving the topic oémotional safety
in dentistry today

Are there specific guidelines to help practices
started in learning and applying emotional
safety?

How do dental practices emotionally connect
with potentialteam members and patients?




OTHER

INTERVIEW

TOPICSL ‘

Interested in another topic?
Below are a fewhat may interest you.

Open Water
Sharkfest
Swimming

Covid19 Impact

Event Dental Crisis
Sponsorship | | Communicatio

Presentation Maximizing
Coaching Team Meeting
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Lisa Copeland
RDH, professional educator al

91 Media trained:Shot / Long lead
MEDIA publication and televisiomterviews
BACKGROUND 1 NYC Media/arketingTour, representing
Philips Sonicare
1 Media Spokesperson: TV commercials,
dental/ consumer publications
1 IRONMAMCover Model RDH Magazine

PHOTOS 1 Please email Lisa Copeland at
Lisa@CommunicateWithinfluence.org

for specific photos

INTERVIEW 1 1 will make every attempt to be in my

SPECIFICS ?omestudiowith high guality technology
or our conversation
Due to my travel schedul#he interview
may be from the road.
Please advise of any special
requirements so | can accommodate
your requests.
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HOW TO REACH ME

Lisa Copeland, RDH, CSP, CVP
www.CommunicateWithinfluence.org

Lisa@CommunicateWithInfluence.org
Mobile: 206.465.1637

Schedule an Appointment:
https://bookme.name/LisaCopelandRDH
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https://www.facebook.com/LisaCopelandCommunications
https://www.instagram.com/communicatewithinfluence/
http://twitter.com/irongalcopeland
http://linkedIn.com/in/lisagcopeland
http://www.communicatewithinfluence.org/
mailto:Lisa@CommunicateWithInfluence.org
https://bookme.name/LisaCopelandRDH

