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[ƛǎŀ /ƻǇŜƭŀƴŘΩǎ career has been 
focused on sharing her 30-year clinical 
experiences and corporate expertise, 
virtually or live, in diverse cultures that 
span the globe.  
 
Lisa coaches dental practice and 
corporate teams in communication 
strategies that increase productivity on 
all levels.  
 
Her unique experience and stories as a 
competitive athlete fuel her memorable 
messages of how to become iRONMAN 
Communicators and high performing 
teams.  
 
She had the honor of serving as 
President in the National Speakers 
Association Northwest Chapter.   
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SPEAKER, CONSULTANT, CEO 

 GEN X, IRONMAN, & PASSIONATE RDH 

As a CSP (Certified Speaking Professional), she 
is one of three Registered Dental Hygienists 
internationally recognized with this honor. 
Fewer than 12% of global speakers attain this 
designation.  A virtual veteran of two 
decades, Lisa recently became a Certified 
Virtual Presenter (CVP). 

 
 

Organizations Lisa has worked with:  
 

Philips, Seattle Study Club,  

California Dental Association,  

Rocky Mountain Dental Conference, 

WaterPik, Lighthouse360, Interdent, 

Kaiser Permanente, Vivos Therapeutics, 

International Congress Implantology,  

Japan Dental Hygiene Symposium,  

DentalED Global, EuroPerio Sweden, 

International Federation Dental Hygienists ‘ 

(Sweden, Australia),  

Tay and Associates, Singapore. 
 



 

  

Questions to start our conversation. 
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Curious About Lisa? 
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Question 1           You completed two IRONMAN® competitions.  
What does it mean to be an iRONMAN 
Communicator? 

 
Question 2           How do the lessons you learned in competitive 

sports translate into business communication? 
 
Question 3  How does Generational Friction influence dental 

practice / corporate dynamics? 
 
Question 4 What are the two challenges dental practices 

face every day? 
 



 

 

 

 

 

 
  

 

Potential Questions 
 

Topic One:   

What is the Solution to Generational Friction? 
 

We are all immigrants  

to each otherõs generation SM.  

Question 1           How can generational perception enhance team 

and patient relationships? 
 

Question 2           What is the starting point to cultivate a 

generationally savvy team? 
 

Question 3    You mentioned you are a Gen X. What are the 

generational markers for that cohort? 

 

 

 



 

  

 

Potential Questions 

Topic Two:   

Does Every Conversation Have a Consequence? 
 

Miscommunication costs 

companies money. 

Question 1           Why does a positive workplace experience 

matter to your patients? 
 

Question 2          Why is people-centricity more important than 

product-centricity in dentistry today?   
 

Question 3         How does a patient-employee experience impact  

 your company brand? 

 

 



 

  

Topic Three:   

iRONMAN Communication 
 

Use iRONMAN training to 

develop team communication strategies. 

 

 

 

Question 1            You use the acronym iRONMAN.  What does that 

stand for? 
 

Question 2           What does it mean to be an iRONMAN 

Communicator? 
 

Question 3 What can teams apply immediately that will help 

them cross the patient-focused finish line? 

 

 

Potential Questions 
 



  

Topic Four:   

Emotional Safety 
 

Creating an emotionally safe  

experience for your team and patients. 

 

 

 

Question 1           What is driving the topic of emotional safety  
 in dentistry today?  
 

Question 2          Are there specific guidelines to help practices get 
started in learning and applying emotional 
safety? 

 

Question 3 How do dental practices emotionally connect 
with potential team members and patients?  

 

 

 

Potential Questions 
 



 

 

 

 

 

 

 

Interested in another topic? 

Below are a few that may interest you. 
 

  

 

OTHER 

INTERVIEW 

TOPICS

Open Water 
Sharkfest 
Swimming

Covid-19 Impact 
Gen Z

Event 
Sponsorship

Dental Crisis 
Communication

Presentation 
Coaching

Maximizing 
Team Meetings
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¶ Please email Lisa Copeland at  

Lisa@CommunicateWithInfluence.org   

for specific photos.  

¶ Media trained: Short / Long lead 

publication and television interviews  

¶ NYC Media Marketing Tour, representing 

Philips, Sonicare 

¶ Media Spokesperson: TV commercials, 

dental /  consumer publications 

¶ IRONMAN® Cover Model RDH Magazine  

¶ I will make every attempt to be in my 

home studio with high quality technology 

for our conversation. 

Due to my travel schedule, the interview 

may be from the road.   

Please advise of any special 

requirements so I can accommodate 

your requests. 

   
 

RESOURCES 
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HOW TO REACH ME 
 

Lisa Copeland, RDH, CSP, CVP 

www.CommunicateWithInfluence.org 

Lisa@CommunicateWithInfluence.org 

Mobile: 206.465.1637 
 

 

Schedule an Appointment: 

https://bookme.name/LisaCopelandRDH  
 

LETõS CONNECT  

https://www.facebook.com/LisaCopelandCommunications
https://www.instagram.com/communicatewithinfluence/
http://twitter.com/irongalcopeland
http://linkedIn.com/in/lisagcopeland
http://www.communicatewithinfluence.org/
mailto:Lisa@CommunicateWithInfluence.org
https://bookme.name/LisaCopelandRDH

